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Jeffrey Hollender brings innovation to Georgia Southern
April 25, 2012

Jeffrey Hollender (pictured left), founder and former
CEO of Seventh Generation, challenged the Georgia Southern University community to live a more
responsible and sustainable life. Hosted by Georgia Southern’s Center for Sustainability and the Center
for Entrepreneurial Learning and Leadership, Hollender spoke to Georgia Southern faculty and students
Monday night to conclude the university’s second annual “No Impact Week.” Director for the Center for
Sustainability Dr. Lissa Leege (also pictured left) introduced Hollender.
No Impact Week was dedicated to educating students and the community on how to lessen their impact
on the environment. With each day dedicated to a specific issue, events were hosted around campus to
illustrate simple ways people can help the environment.
Hollender has been a leading authority on corporate responsibility, sustainability and social equity. His
involvement with Seventh Generation helped develop the company into the nation’s leading brand of
household and personal care products that help protect human health and the environment. Hollender
has also authored six books which demonstrate his passion for changing the negative impact that
industry has had on the environment and society. Hollender is currently the founder of Jeffrey Hollender
Partners, a business strategy consulting firm, and continues to challenge business leaders to think about
the role their companies play in society.
Hollender’s lecture focused on his critical view of the world and the challenges he feels society is facing
today. He began by asking the audience, “Does anyone know what the most trusted profession in the
U.S. is today?” When he received no response, Hollender then asked, “Does anyone know the least?”
After a few comical shout-outs, Hollender revealed the answer to be corporate CEO’s.

Hollender referenced the recent success of U.S. corporations which
has resulted in more money and profit than ever before. Nevertheless, it is no secret that only one
percent of the population currently controls about 50 percent of the financial wealth. Like many other
Americans, Hollender believes this creates a problem. “I worry about our society when wealth becomes
the focal point,” said Hollender. “I don’t think it’s good for society or for business.”
According to Hollender, the U.S. society is currently facing many challenges, many of which were a result
from the previous generations. “It all comes down to a problem with the way we designed the system,”
Hollender said. “I worry that in some ways it encourages wrong behavior that creates social and
entrepreneurial challenges that we are now facing.”
This “system” is the way society is organized and governed said Holender. He listed a few examples of
concern he finds with this system including: corporate taxes and personal taxes. According to Hollender,
the reality is that most small and medium size businesses pay taxes at a rate of 30 to 35 percent while
other large companies pay almost nothing. “Last year, General Electric was just one of these companies
that did not pay a dime,” Hollender said. “Quite frankly, I just don’t think this is fair.”
Like corporate taxes, Hollender finds problems with personal taxes as well. He mentioned Warren
Buffett’s opinion article in the New York Times that sparked much controversy over tax rates. Buffet’s
article criticized the U.S. tax system for charging middle-class Americans with a substantially higher tax
rate than his own. Hollender, like Buffet, pays a significantly lower rate than most Americans. “I just
don’t think it’s fair that people like me don’t have to pay their fair share,” said Hollender.
Although Hollender mentioned on these two subjects, his real concern is with the current trajectory of
society. He feels that our society has patterns and habits that encourage negative behavior. “What I
worry about is that although we are doing new things, all of things don’t add to enough change quick
enough,” Hollender said. “That is really part of my message tonight. We have to do more, and do more
quicker. We need to look at our system and figure out how to change it.”
One of the ways Hollender is working to change the system is through the Evergreen Project in
Cleveland, Oh. The project is a partnership between several Cleveland neighborhoods and some of the
city’s most significant institutions. “Evergreen’s employee-owned, for-profit companies are based locally

and hire locally,” Hollender said. “The project works to create meaningful green jobs and keep financial
resources within the community.” Because the project has been so successful, there are even plans to
create the same type of program in Bronx, N.York.

Hollender closed by encouraging students to take action. “At the end
of the day, the effort to put us on a positive trajectory rests in your hands with your choices,” Hollender
said. “If you keep thinking of ways in which you can make a positive difference- it will happen. We can
change the trajectory we’re on and no one but you will enable that to happen.”
Several Georgia Southern students found inspiration in Hollender’s words. Sophomore pre-business
major John Elliott attended Hollender’s lecture and found it to be “informative.” Elliott, one day hoping
to become a businessman himself, said he plans to incorporate a lot of Hollender’s ideals and values.
Junior marketing major Joanna Harber also attended the lecture and admired Hollender’s focus on
community. “One thing that America doesn’t do any more is that it really doesn’t look at values- it looks
at value,” said Harber. “That’s one thing that I really liked about him- he doesn’t look at America that
way.”

Georgia Southern Students Compete in the 24 Hour
Creativity Slam
April 25, 2012

On April 12th and 13th April three students (Lauren Hawkins; Adam Lausch;
and, Afton Updike) from Georgia Southern University competed in the first annual “Creativity and
Entrepreneurship Slam” hosted by Savannah State University. The slam included students from
Savannah State University, Georgia Southern University and SCAD. Students were put into multidisciplined teams from different universities and asked to develop creative problems to a challenge. The
challenge was set by Ms. Kristina Kanspedos from Enterprise Rent-a-Car. Student teams were asked to
identify ways in which the company could either develop more sustainable practices and/or
communicate to customers that Enterprise Rent-a-Car has the most fuel efficient fleet amongst hire care
companies. Lauren Hawkins commenting on the challenge said, “We arrived with no knowledge of who

we were going to work with, who was going to set the challenge
or what
the challenge would be. It was bit intimidating to start with but all the teams came up with some really
good ideas”.
In addition to the challenge Savannah State University’s Center for the Advancement of Creativity and
Entrepreneurship organized two speakers to talk about creativity and its influence on
entrepreneurship. The first speaker Dr. Sam Hunter, an Assistant Professor of Industrial and
Organizational Psychology from Penn State University talked about the challenge of fostering innovation
in organizations. He introduced some practical ideas about how to improve personal and organizational
creativity and presented some insightful research results. The second speaker Dr. John Osiri, a Clinical
Assistant Professor of Entrepreneurship at Washington State University discussed the role of creativity
in the start-up process. He set a memorable challenge for the audience and invited them to engage in
an exercise that involved making and selling a wallet. Adam Lausch talking about the exercise said,
“That one was a bit of a surprise and I thought it might be a trick exercise but it really got you thinking
about how to make something somebody actually wants to buy”.

Following the guest speeches the students spent the remainder of Thursday and
Friday morning working on their creative solutions to the challenge. All sorts of innovative ideas were
pitched including an online ticker highlighting the number of hybrid cars rented; a new division of
Enterprise offering electric-bikes and Segways; and, a green guerrilla marketing campaign. In 1st place
came Afton Updike’s team and 2nd place was awarded to Adam Lausch’s team. Afton said on winning
the prize, “As a nursing major I didn’t expect to be on the winning team. This was a different challenge
and working with students from different universities was daunting at first but in the end quite
fun”. Prizes were awarded by Georgia Power and the other sponsors included the Creative Coast,
Shanes Rib Shack, Baldinos Subs and Marcos Pizza.
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Kim Dushinski to speak at the E-Zone on May 10th
April 25, 2012
The Georgia Southern Small Business Development Center (SBDC) is bringing the nationally recognized
Kim Dushinsk to speak at the E-Zone on May 10. Dushinsk is the CEO of the International Mobile
Marketing Business Network and President of Mobile Marketing Profits. She will be speaking on mobile
marketing campaign strategies. To register go to www.georgiasbdc.org or call the Georgia Southern
SBDC at 912‐478‐7232.

